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	 Creating the right image about yourself for career purposes 
used to be easy. Now the internet is creating its own world – a 
virtual world – that makes it a lot tougher to maintain a high 
quality individual image, one that always ensures that you look 
good. Problem is, in all likelihood, there are things posted online 
about you that may be making you look bad, or worse yet – that 
could even devastate your career – even if these postings are only 
affiliated to you or were put there by someone other than you.

Online Information May Reveal More 
about You Than You Think
	 The main reason that you need to be concerned about 
such possibly intimidating evidence is that others in your career 
arena may find this information distasteful, incriminating, and 
unprofessional, etc. – and then use it against you. The wrong 
kind of information – whether written or graphic – could cause 
you to be fired, prevent you from being promoted, or destroy 
your career altogether. The only way you can be prepared for it 
is to know what is posted out there about you and what is out 
there that may affect you in some negative way. You need to also 
be aware that the amount of information about you is always 
growing, too, especially if you use social media such as Facebook, 
LinkedIn, Twitter, blogs, etc. So regular internet health checkups 
should become an important part of life – just as important as 
your annual medical checkup – as what you don’t know is being 
posted about you on the internet can be very unhealthy jobwise.

	 In a recent study that was conducted by Harris Interactive for 
CareerBuilder.com, they discovered that as many as 45 percent 
of the employers questioned pre-screened candidates by looking 
at the candidates’ social networks. This was more than twice the 
number from the year before. The same survey, which asked 
more than 2,600 managers, found that as many as 35 percent of 
them did not hire someone based on the information they found 

from those networks. It was also discovered that 22 percent of 
supervisors were also checking up on their employees through 
the same social networks. Using Google to look for your name 
can also be very revealing to a potential employer who may 
follow individual breadcrumb trails to learn what others are 
saying about you on the internet.

	 It is extremely important that you know what a hiring 
manager, an HR person, or your bosses will find out about 
you on the internet, especially if you are looking to change 
jobs, get a promotion, enter into a new career field, etc. It 
really is not that uncommon for company staff members to 
regularly search online to discover what is being said about 
their company, a manager, other employees, etc. You can 
also be sure that if it is negative then someone is going to be 
affected by it – sadly, it will often not matter whether or not 
the information is true. 
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“Do You Know What A Potential Employer Can Find Out 
About You Online?”
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	 The survey by Harris Interactive also listed some reasons as 
to why employers chose not to hire a candidate after searching 
for information about them online. They reported that the 
primary reason for not hiring (53%) was that the pictures or 
comments were inappropriate. Another 44% found pictures 
or information related to drinking or using illegal drugs. 35% 
said they found the candidate bad-mouthing a previous 
employer. Others found things like candidates who had poor 
communication skills, lied about their own qualifications, or 
shared what was considered to be confidential information 
from a previous company. And these were just the findings 
based on the candidate’s own individual postings. Imagine 
what more they would have to consider if they saw what others 
were saying about you.

How to Search Online about Yourself
	 In order to discover what there is online about you, it 
will be necessary to take some time to do it right, and to be 
thorough about it. Here are some things that you need to do in 
your searches. 

n	 Use your real name in searches, along with any nicknames 
	 that others use when referring to you. Check your maiden 
	 name, too, along with any a.k.a.’s. There may be things 
	 you posted years ago that you had forgotten all about 
	 – remember that party when you turned 16 – or that 
	 Spring Break? Now imagine all the pictures of you taken 
	 by others tagged with your name on them.

n	 Use multiple search engines to get different results – 
	 Google, Yahoo, Bing, Ask, Dogpile, etc. They really do use 
	 different algorithms and will often produce different 
	 results. 
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“How to Find What’s Out There Before An Employer Does”

n	 Use variables with your search. This could include a fellow 
	 employee or friend’s name with yours, your name with 
	 your current or past company or affiliation’s name, etc. 
	 You will probably be surprised at the different results you 
	 will get if you try creative search strings.

n	 Find out what is being said about people with your same 
	 name. While it may not be you – others may not know 
	 that it is not you. You need to be aware of what is being 
	 said, nevertheless, and actually read the webpages. If 
	 there is a reference to some kind of undesirable or illegal 
	 activity, you should be prepared to offer an explanation 
	 that proves it is not you. Remember that a potential 
	 employer may not know what you look like. 

Other Places That You Should Perform 
Searches 
	 It is quite possible that the main search engines will not 
bring up every occurrence of your name. This will mean that 
you need to perform individualized searches to see what may 
be there.	

n	 The most common places where changes occur daily are 
	 Facebook, LinkedIn, MySpace, Twitter, and Blogsites, etc.

n	 Perform checks for pictures or videos on places like Google 
	 Images, YouTube, and more. 

Actionable Ways to Improve Your Virtual 
Reality Image
	 Many things online can affect how others perceive you. 
Unfortunately, many of those things you will not be able to 
change. The good news, however, is that there is a lot you can 
do to make sure that a possible employer finds the good things 
– the things that you want them to find. Here are some things 
you can do to market yourself in a good light. 

n	 Close down any social sites that you are not using or 
	 keeping up. Remove pictures or comments that will 
	 cast you in a negative light or make you appear less than 
	 professional. 
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n	 You may even want to pay for a background check 	
	 through providers such as Radaris. This will let you 
	 know about things that may cause trouble. And there are 
	 even services that will offer to help you clean out 
	 derogatory information and postings, but always 
	 remember “buyers beware.” Don’t pay for these services 
	 just because they promise – seek proof of their success 
	 first…

	 Even on Google’s own blog, they recommend that you 
get proactive about your own online reputation. They advise 
you to do this three ways: by removing bad publicity (contact 
webmasters for material you do not control); think twice 
about anything you do post; and by creating enough good 
content about you that will enable the search engines to find 
more good content than bad. 

	 Learn about the Deepnet – where some surprisingly real 
deep secrets about you can be found. For more information 
about this, see the article by Money.CNN.com called 
“Employers may do creepy web searches about you.” It is sure to 
be a real eye opener. 

n	 Erase old resumes that are not current or do not have 
	 information that will do you justice. 

n	 Make sure that the privacy settings on Facebook will 
	 prevent the public from viewing your pictures and 
	 content. Using a nickname will also help, instead of using 
	 your real name. Be careful whom you friend. 

“Search carefully – your employer will!” 
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Having dedicated his career to helping companies across the globe in sourcing, 
marketing to, assessing, recruiting, on-boarding, retaining, training and 
transforming top talent, Patrick Ropella has a global perspective on Executive 
Search and Talent Management.

He has worked across all roles and functions, cascading from the top levels  
of management to also placing apprentices coming straight out of college. Over 
the past 20+ years he has seen many individuals he’s personally assisted make 
career transitions, become well trained leaders, join the C-suite at many of the 
world’s largest corporations.

His experience within the global chemical industry as a dominant talent 
management leader allowed his firm, Ropella Group, to grow to the leading 
position it now holds with a wide variety of corporate clients with the chemical 
industry, transition to serving major consumer product companies, energy 
companies, Nano, Bio and other high technology companies.

Patrick has traveled extensively, meeting with middle level to C-level executives 
at the top 100 largest chemical and consumer product companies in the world, 
branding the “Ropella” name globally. He has successfully placed hundreds of 
senior level executives with top name companies, including but not limited to: 
DOW, DuPont, Exxon, Georgia Pacific, SONY, Anderson Windows, GE-Silicone, 
P&G, Clorox, Pfizer, BASF, PPG, Monsanto, Revlon, Baxter Labs, Sealy Mattress, 
Ciba Geigy, Johnson & Johnson, Shell, Sherwin Williams Paints, New Balance 
Tennis Shoes, and many more.

Patrick has written for a wide variety of trade publications, newspapers 
and business journals on subjects related to the topics covered in The Right 
Hire. His writings have also been published in Germany, Italy, Latin America  
and Asia.

Patrick and Robbie reside in Milton, FL. with sons Richard and Robert nearby.
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Ropella, with 25 years experience, is the leading 
executive search and consulting firm specializing in 
the chemical, consumer products, technology and 
energy industries. 

We help many of the world’s largest companies 
find, hire, develop and retain their most important 
people.  We recruit globally in sales, marketing, R&D, 
and manufacturing, from middle management to 
the most senior executive levels. At Ropella, not only 
do we find great leaders, we can also help you build 
a stronger, more competitive, and more innovative 
team with our Leadership and Organizational 
Improvement consulting services.  

Nothing is more important to your company’s ability 
to create value than the right blend of talent. Call us 
today and put our people and our process to work 
for you. 

The Right Hire

The Right Fit

The Right Team

Over 50 published articles

A b O u T  PAT R I C k  R O P E l l A

Patrick Ropella’s SMART Talent Management 
System focuses on training Human Resource 
leaders and Hiring Managers based on the core 
Talent Management topics of:

Sourcing, Marketing, Assessing, Recruiting, 
Retention, Training, and Transformation.


